About Second House of Sweden

Initiator: The Swedish Institute

Original Design - House of Sweden: Gert Wingardh and Tomas Hansen, Wingardh Arkitektkontor
AB

Construction and implementation: The Electric Sheep Company
Swedish Design: Soderhavet

Second Life Coordinates: Swedish Institute (70,213,29)
Partners:

Nationalmuseum — art deposition

OSA Archivum — Raoul Wallenberg’s office

The Knauer Group — Geoglobe

IKEA - furniture

Tra- och mobelindustriforbundet (TMF) — furniture

Veranda Film - sound, Raoul Wallenberg exhibit

Radio Sweden — news podcasts in English

Qbrick — Streaming media solutions

Richard Asker, actor — voiceover, Raoul Wallenberg

Q: When will the embassy open?
A: Sweden® Foreign Minister Carl Bildt and the Swedish Institute& General Director Olle Wastberg
opened the embassy on May 30, 2007.

Q: Who is the architect behind the embassy? What will the embassy look like?
A: The embassy in Second Life is inspired by the Swedish embassy in Washington D.C., iHouse of
Sweden0, which is designed by the world-renowned Swedish architect Gert Wingardh. Read more at:

www.wingardhs.se

Q: What will the embassy offer the visitor?
A:
1 A recreation of Raoul Wallenberg's office in Budapest, with a re-enactment of his last day of
freedom on January 16, 1945. (In cooperation with OSA Archivum in Budapest).
1 The Geoglobe, which lets you step inside a globe to find all of Sweden's embassies, consulates
and missions around the world.
An art exhibit, curated by Nationalmuseum in Stockholm
Royalty-free images of Sweden, fact sheets about politics, industry, design, art as well as
virtual Swedish food, with real recipes attached
1 An auditorium with a viewing screen makes it possible to regularly hold seminars, or to show
streaming video of live events as well as films
1 Furniture by Swedish wood manufacturers and IKEA — some of which visitors can use to
furnish their virtual homes in Second Life
Throughout the region, listen to Radio Sweden's daily news podcasts in English
An orientation area for visitors new to Second Life, where they can learn how to navigate in
this virtual world. New accounts can be created at www.sweden.se
M Swedish nature.
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For additional information, please contact: Susanna Wallgren, Media Relations Manager, the Swedish Institute,
susanna.wallgren@si.se, +46-73-684 2065.
Images at: www.sweden.se/second life, User name: second_life, Password: Sweden
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About Second Life

Q: What is Second Life (SL)?
A: Second Life is one of the world® biggest 3-dimensional virtual worlds. It is built and owned by its
residents, so-called Avatars.

Q: How many members does SL have?

A: Since it was launched in 2003, the number of members in Second Life has grown enormously and
today there are over 6.5 million registered users (3.7 million unique users). Second Life is therefore the
world& biggest virtual 3D world.

Q: Who are the SL members?
A: Second Life doesn& have a typical member profile. Members come from around the world with a
relatively large demographic spread, and the average age is estimated to be relatively high.

Q: Isn& Second Life just a fad?

A: As with most new things, it& hard to say for sure how it will develop, but we believe that the 3D
world will play a big role in the years to come. This is why SI wants to be on Second Life, just as we
want a presence on the Internet with our homepage, or for that matter, on the telephone net i so that
people can have easy access to us.

It is important for SI and many others to get knowledge and insight about the new ways of gathering
information offered by the virtual world. Second Life is today the world& largest and most developed
virtual 3D world and presently offers the most knowledge and possibilities.

Q: Who can be a member in Second Life?
A: SL is free and open to everyone.

For additional information, please contact: Susanna Wallgren, Media Relations Manager, the Swedish Institute,
susanna.wallgren@si.se, +46-73-684 2065.
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About the Swedish Institute (SI) and Second Life

Q: Why is SI opening an embassy in Second Life?

A: We are commissioned to increase interest and knowledge about Sweden in other parts of the world.
As the world around us, the media landscape, and the way people get information changes, it is
important to find our target group in those contexts where people are the most receptive to our
message.

The virtual world is one of the new channels that will play an even bigger roll in the years to come. It
is important for us to be aware of opportunities that the future has to offer. Second Life is one of the
many channels that we have chosen to work with.

Q: How does this fit into SI& mission?

A: Within the framework of our mission, to put Sweden on the map, we are continually working to
find new ways to reach our target groups. We communicate through publications and other printed
matter, web, film, personal meetings and more. When the world around us, the media landscape and
people® way of gathering information changes, it is important that we keep up. The virtual world is
one of the new channels that are going to play an even bigger role. It is therefore important to be
aware of the opportunities we have here as well.

We have come a long ways towards fulfilling our mission by being where our target groups are, and
being open to creating new relationships and dialogue.

Q: Which target group are you hoping to reach?
A:
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For additional information, please contact: Susanna Wallgren, Media Relations Manager, the Swedish Institute,
susanna.wallgren@si.se, +46-73-684 2065.
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